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Abstract

Corporate Social Responsibility is a management concept whereby companies
integrate social and environmental concerns in their business operations and
interactions with their stakeholders. Its definition is well defined in the Schedule
VII of the Companies Act 2013. Now it’s a better and Philanthropic way to
promote businesses a well projected agenda. In this sense it is important to draw
a distinction between CSR, which can be a strategic business management
concept, and charity, sponsorships or philanthropy. In this paper it has found that
CSR is one of the most important and ensuring theory to sustainable growth of
the business firm. It ensures the fairness of the stakeholder of the firm. It has
successfully included society into business. Different strategies and theory of
CSR help a firm to create a good and healthy relationship with their
customer.CSR would be faster if different corporate firm joined hand together

with NGO and Governments.
Keywords: CSR, Business, Stakeholder, Corporate etc.

INTRODUCTION

Corporate Social Responsibility is a management concept whereby companies

integrate social and environmental concerns in their business operations and
interactions with their stakeholders. Its definition is well defined in the Schedule
VII of the Companies Act 2013. Now it’s a better and Philanthropic way to
promote businesses a well projected agenda. In this sense it is important to draw
a distinction between CSR, which can be a strategic business management
concept, and charity, sponsorships or philanthropy. Even though the latter can
also make a valuable contribution to poverty reduction, will directly enhance the
reputation of a company and strengthen its brand, the concept of CSR clearly
goes beyond that. Key CSR issues: environmental management, eco-efficiency,
responsible sourcing, stakeholder engagement, labour standards and working
conditions, employee and community relations, social equity, gender balance,
human rights, good governance, and anti-corruption measures. Bill Gates, the
billionaire runs Bill & Melinda gates foundation to promote such activities.
Organisations Have CSR teams to devise specific goals and policies and
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Objective of the study:

The primary objectives of the study are -
mework of CSR.

1.To know the legal fra
2.To find the role over corporate sector.

RESEARCH METHODOLOGY
The paper performs an extensive research on the basis of the data a
ed from secondary Sources. It involves the use of jound

f corporate affairs
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research paper. and various Trepo
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secondary data needed in the analysis.

LEGAL FRAMEWORK OF CSR

The first formal attempt by the Govt of India to put the
ary Guidelines

in the issuance of Corporate Social Responsibility Voluntary
by the ministry O irs. The guidelines spemﬁcall‘y.
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CSR issue on tabl
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MANAGERIAL THEORY RELATIONAL THEORY

= 1 Corporate Social performance , Business and society
ctior alism: . social accountability , auditing Stakeholder approach:
(a) The corporation and reporting (SAAR), social (a) Corporate ;:itizenship
serves as a.part responsibility for multinationals of the relational
of econgmlc : . theory strongly
system 1n (a) Itis based on the depends on the type
which it is assumption that of community to
mechgnlcally business depends on which it is referred.
functioned. society for its growth (b) Stakeholders
(b) The proponents and sustainability approach is defined
of these (b) Managerial theories as one of the
theories are are also strongly- strategies in
Porter & related to political improving the
management of the

theories based on the
Conceptualization by
Gargi & mele

Cramer and litz
who viwed the
theories as
bases for the
dynamic usage
of natural
resource

firm.

SR IN COMMUNITY DEVELOPMENT

ajor role in development of community
|. It has direct and indirect benefits
tment of corporations to

COMMON ROLES OF C

This fact is undeniable that CSR has am
it may be local, national or internationa
received by the community as a result of social commi
the overall society . some of the roles are mentioned below:

(a) To share the negative impact as a result of industrialization

~ (b) To maintain the relationship with the corporations & societies
(¢) A dynamic role In transfer of Technology form one MNC to another

T 5 (fei) To protect environment
e) CSR is for Human right
Interdependent relations

society

corporate sustainability :
between between the corporation and thg
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; | .. 8 strategic tool to ‘bel establiie 8
nowadays.Corporate communication in the context of CSR builds , manages and
i omwonte image and goodwill through the dissemination of
information.  Channels through CSR communication are varied traditional
communication channels are used but social platforms are primarily preferred.

For example Twitter handle of the Company Zomato is well known for its
~ customer service frequently and awarded several times for it. CSR?S webibasen
communication influences the legitimacy of the practices by the stakeholders
enhancing their positive perceptions. The new social media communication tool
of communication helps to build a symmetric communication model. The
achievement of objectives of CSR should be well planned and and professionally
implemented to reach to the target masses. A new concept has been introduced in
the Corporate communication is Automunnication which is Automation of
Communication for example Chatbots developed by Artificial intelligence for
providing immediate preliminary support to the Customer by the BPO or It
oriented companies.

Corporate
responsibility

Source: Internet
CSR IN DEVELOPING CORPORATE STRATEGY

Most Conceptualization of Strategy defines tha’g there are mainly t\évo 12;/:11::
making strategy Corporate strategy and & business }Jmt stf‘ategyci orli)ets i
strategy is concerned with the scope of firm in terms of industries and mar
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